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Is your Market Social Media Ready?

First thing’s first. Take a look at your page from the perspective of a customer. Click
on the About tab. Is there enough information to help me find your market? Do |

know that this is the market in Dayton, Virginia? Or is it Dayton, Ohio, or Dayton,
[Hlinois???

e Areyour hours of operation correct? Did you change it to be closed all winter,
and have to change back for the season?

e Arethere multiple ways to contact you? Phone, email, messenger, snail mail?

e |[fyou have amission statement, is it in the description section or listed as your
“story”?

e Does your profile photo easily identify you to a new customer?

e Areyour profiles consistent across all Social platforms?
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Add tabs, change the order they
are displayed

You can also personalize the URL
for each tab



Content
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Emotion

Use photos and stories to
connect with your audience
and elicit an emotional
response

B}r‘E Broadway, VA, Farmer's Market
yN Published by CeCe Dodd (2] - February 7 - @

If you are not a farmer, or don't have a well for a water source, you may
not realize that we've been in a drought. Our farmers are intensely aware.
Huckleberry Hollow Farm encourages us all to look at alternative water
sources and rain collection practices....

Y

This week's rain has an impact on drought conditions
here in the valley

This week's rain is much needed here in the Valley and across the state as we
try to recover from drought conditions affecting 97 percent of Virginia. But is...
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Information

e Beinformative

e Postinfographics and metrics

e Share Market industry
information, Health,
Nutrition, Gardening and
Wellness tips

Call to Action

Either with a post comment or a call
to action button, encourage
dialogue and community
connection

Add a Button to Your Page

Preview

iy

1k Liked v | X\ Following v 4 Share | - Add Page Button

Step 1: Which button do you want people to see?
The button at the top of your Page helps people take an action. People see it on your Page and in search
results when your Page appears. You can edit it any time.

(21 Book with you

= Contact you

© Learn more about your business

@ Shop with you or make a donation

& Download your app or play your game

a4 Join your community



Page Notes

Pin to Top

Add longer posts to a “note”, such as recipes or Have an important announcement or upcoming
blog type entries. These allow a cover style photo, event? Choose “Pin to top” and it will be the first

and can be easily referenced.

Soon to be Spring

Why yes, Broadway - we are opening soon! May 5th
is our first day at Market, and we are lining up
vendors for you!!! Do you know anyone who grows
something / cooks something / creates something /
makes something that you would like to see at the
Market? Please forward them information about

post that a visitor sees when they visit your page.
Just remember to “Unpin” when finished!

Jroadway, VA, Farmer's Market
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irket event dates are set! Are you i Edit Post

aves, are returning with bigger, bet{
/s, and have added new programs!

Change Date
Embed

Turn off notifications for this post

The Story of Grillizza, as told by ‘Broadwa y
Katie

-
I've always wanted my own restaurant, a food truck W%

was easier to start financially. I knew I'd need to

start small, so I looked into the Broadway Farmers
Market. I had lots of ideas and "tried them on" my 2 " I 8 E v E N TS &

friends & neighbors. Thev said the pizza idea "is

Hide from timeline
Delete from Page

Turn Off Translations
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Tagging

Using the @ symbol before another
person or page name will copy your
post onto their timeline.

This gives the other page recognition,

Allows your audience to follow the tag
and engage with the other page

Allows the other page’s audience to link
up with your page

Pro Tip: Have a note stored somewhere
with a list of 20 relevant hashtags. Copy
and paste them into a comment on your
post.

Hashtagging

Using the # before tagged words and
phrases acts to show your post in user’s
search of that tag.

Users may also follow a tag and will see
your post in their timeline even if not
subscribed to your page.

Try in Instagram:
e Searchfor #FarmersMarkets

e Follow the #FarmersMarkets
e Seewhat shows upinyour feed

Sharing

Sharing other page and user posts is
similar to tagging, but you are
“borrowing” their content to post on
your page. Do so correctly and give
them credit (Repost App for Instagram,
Share on Facebook). Engage the
community through local connections
and shared posts.



Facebook:

Event Tools

Inbox Notifications Insights Publishing Tools Semngs Help ~
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e Event Publishing Tools
o Addevents now, schedule to
post later
o Boost with promotions to
targeted audiences
. o Track those “interested” and
e S send a blast message reminding
them of the event
o Those “going” will get an auto
reminder
o After the event, add the number
of attendees to see in “insights”

+ Create Event ~ Share Events ¥ v

Upcoming Events A Share Events

MAY

Broadway Farmers Market Opening Day 2018 Broadway, VA, Farmer's Mar. Nore s
Sat 8 AM - 9 friends are going Broadway

Promote




Measure



Insights

Facebook e Instagram

e Track post reach, engagement
e Track Day of week/time of day
your audience is on the platform
e Track which posts perform the
o —— best, add more of this type!

y
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03/08/2018 2018 Market event dates are set!
‘ Posts Are you ready??? We've brought
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Demographics

Gender, Age, location

Track for fans, followers, engaged
audience. Use this to build targeted
audiences for promotions.

Your Fans Your Followers

People Reached

People Engaged

The number of People Talking About the Page by user age and gender.

Women
B 85% 77%
People Your Fans 0%
Engaged
1317
Men 0%
B 14% 22%
People Your Fans
Engaged
Country People Engag...
United States of America 98

23%
19% 17%
2%
Cm—
18-24 25.34 35-44 45-54
r— e
poy : —
2% 2% 4%
City People Engag... Language
Broadway, VA 35 English (US)

Harrisonburg, VA

Timberville, VA

Linville, VA

Bridgewater, VA

Charlottesville, VA

24

18%
4%
A
55-64 65+
T
3% 3%
People Engag...
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When Your Fans Are Online Post Types Top Posts from Pages You Watch

I Reactions, Comments & Shares
C O mp are Page Published Posts This Week Engagement

What mak fi rk 1?
@ Farmers Market ... 03/07/2018 m at makes a farmers market successful? The U.S. 41 )

10:51 am Department of Agriculture asked farmers market
Pages you watch
03/08/2018 “w' Big news, folks! U.S. Department of Agriculture has 187 ]
See hOW similar pages are @ Farmers Market ... 11:10am announced nearly $89 million available to fund
performing....get new ideas! '
N, = 220 N 03/12/2018 The Market snowman is alive again! Enjoy the snow
é{?‘! Harrisonburg Far... = “" iy ol G 16 8]

Go to Insights/Posts/Top Posts from
Pages you Watch. Add pages to watch.

03/13/2018 BF:Z‘A So what we hear you saying Four Oaks Farms LLCis 4 I
7:09 am 40 we should kick off our St. Patrick's Day celebration by

03/12/2018 Over 30 vendors will attend the March 24 69 o
11:43 am : Williamsburg Farmers Market with early Spring
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Pre-Plan Social Content

Use your mission, marketing goals, planned events and programs and a content
calendar or scheduling app to get ahead! Draft as much content as possible in
advance.

Resources:

e www.nationaldaycalendar.com
e What'sinseason (USDA)
e Content Calendar (Hootsuite)



http://www.nationaldaycalendar.com
https://healthymeals.fns.usda.gov/features-month/whats-season
https://blog.hootsuite.com/how-to-create-a-social-media-content-calendar/

Hungry for more?



Join VAFMA'’s Market
Manager Certification
Program

Next level training and resources to make your market stand out!

www.vafma.org



http://vafma.org/2017/03/30/new-farmers-market-manager-training-program-launched/

