






WHY BOTHER?







LOW COST OF ENTRY



WHY NOT?



WHICH ONES SHOULD I USE?



WE WILL FOCUS ON

Facebook Twitter Instagram Linked	In Pinterest



FACEBOOK
• Cover	photo	is	your	“billboard”
• Most	practical	use:	business	info
• Allows	for	long	or	short	content
• Market	Leader	– 68%	of	US	Adults
• Advertising	is	very	user-specific
• Organic	marketing

QUALITY	OVER	QUANTITY







WHAT	TO	POST

• Information	about	your	business:	who,	where,	when,	what
• Events
• Discussion	questions	(that	you	want	answers	to)
• Educational	content
• Articles
• Videos



TWITTER
• Gen	Z	is	most	likely	to	use	Twitter	
• 44%	of	US	Adults	age	18-24

• 12%	of	Americans	get	their	news	from	Twitter
• Great	for	constant	engagement
• Dialogue	(on-the-record)
• Bite-sized	education

In-The-Moment	Content









WHAT	TO	POST

• High	quality	content
• Post	often
• Be	human
• Post	funny	images	and	videos
• Mainly	post	images	(even	with	link	posts)
• Respond	to	mentions—engagement	is	key!
• Retweet	posts	from	followers:	actively	invite	them	into	the	conversation
• Maintain	a	relevant	(and	fresh)	cover	photo

Postplanner.com



Instagram
• 800	million	users--38%	check	multiple	times	

per	day
• Make	money	on	site— “Shoppable Posts”
• 72%	of	users	have	made	purchases

• Humanizes	your	business
• Show,	not	tell
• See	how	others	are	doing	it

Visual	Content









WHAT	TO	POST

• Behind-the-scene	photos	&	videos
• High	quality	photos
• Tell	(&	show)	stories
• Things	that	“look”	consistent	with	your	brand
• What	makes	you	unique	(and	real)



Pinterest
• Audience	is	primarily	female
• Groups	you	with	similar	items
• Items	can	be	bought	on-site
• Audience	likes	“Promoted	Pins”
• Has	different	pin	types
• Product	|	Recipe	|	Article	|	App

• Build	library	(&	authority)

Educational	Content	(w/Shopping!)









WHAT	TO	POST

• Look	to	inspire
• Educational	Content
• Articles
• Tutorials
• Recipes

• Collaborate	with	followers
• Use	your	interests	to	cross-promote



LET’S TALK VIDEO



70% of Content
should be VIDEO

thesocialginger.com



80% of users
never turn the sound on



WHERE	DO	I	START?

• Use	your	cell	phone
• Upload	natively	to	platforms
• Be	yourself
• Showcase	what	your	ideal	client	is	interested	in
• Get	better	over	time
• JUST	START







VIDEO	RESOURCES



VIDEO	RESOURCES

Selfie	Stick

Lavalier	Mic

Tri-Pod
Ring	Light	Kit



WANT	MORE?

https://www.linkhouseconsultants.com/start-social



RESOURCES
• https://www.oberlo.com/blog/social-media-marketing-statistics
• https://www.bluecorona.com/blog/which-social-media-platforms-best-for-
business
• https://blog.hootsuite.com/twitter-statistics/
• https://www.business.com/articles/10-reasons-to-use-instagram-for-
business/
• https://www.postplanner.com/blog/19-best-examples-of-how-top-brands-
use-twitter/
• https://risepro.co/best-brands-on-instagram/
• https://www.socialreport.com/insights/article/360025887272-11-
Awesome-Ways-You-Can-Use-Pinterest-For-Business
• https://www.fundera.com/blog/business-pinterests
• https://videocontentathon.com


